Social

esponsibility

By Karen Brost

iving back, going green and mak-
ing a differénce are just a few of
the many phrases used to de-
scribe social responsibility — or
SR — initiatives. But they all share
a single goal: doing the right thing for the local
and global community. And associations are in-
creasingly finding that the more they work toward
that goal through meetings and conventions, the
mote their own organizations benefit as well.

“I think it's important to note that social re-
sponsibility is not a new initiative for many orga-
nizations,” said Susan Sarfati, CAE, president and
CEO of The Center for Association Leadership
and executive vice president, American Society
of Association Executives (ASAE). “Each organi-
zation is unique in terms of how it defines social
responsibility and how that feeds into the fulfill-
ment of its mission. "But, what we are starting
to see is organizations really integrating social
responsibility into every aspect of planning, bud-
geting and operations. That is a big change for
many groups, where SR thinking is pervasive, and
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they have conducted a value audit and made the
business case for social responsibility. That is one
of the points we are emphasizing, that being so-
cially responsible can positively affect your bot-
tom line, through actual cost savings and through
increased member recruitment and retention.”

UNEXPECTED HEROICS

Sometimes, social responsibility opportuni-
ties present themselves unexpectedly. Just ask
Joann Boughman, executive vice president of the
American Society of Human Genetics (ASHG)
located in Bethesda, MD. Her group arrived in
San Diego last October for its annual human ge-
netics conference at about the same time as the
San Diego wildfires.

“It came upon us so suddenly that we really
didn't have time to plan, Boughman recalled.
ASHG sent out regular e-mail blasts to all ‘teg-
istrants to keep them updated on the situation.

“The convention center people, the city personnel

and the public affairs people were absolutely ter-
rific working with us,” she said.
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